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To cognize the interaction between American government and business

enterprise and to expand student's vision about Ameican business and
government's relation.
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Lehne, Richard, Government and Business (2006; 2nd edition)
S+ Engdahl, William., F. Gods of Money (2009)

Estulin, Daniel, The True Story of the Bilderberg Group (2009: 2nd edition)
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New York Times, The Story of American Business (2009)
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