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The course would make student know the theory and applications of
marketing research, and statistical packages (SPSS) for modeling real
business problems to solve them. By the end of the semester, students
should be able to model real case of marketing survey (or their theses)
mathematically and explain the results exactly.
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effects of marketing survey
to business activities,
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survey principles can be
applied,
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data analysis, and draw
appropriate conclusions from
the reporting of data analysis.
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and relative issues,
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