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This course introduces the fundamental concepts and research issues of
social media services, Topics include Web 2,0, Social Network, Social Media,
Theories of Media and Information, Theories of Social Media Services and
Information Systems, Behavior Research on Social Media Services, Business
Models and Issues of Social Medial Service, Strategy of Social Medial Service,
Social Media Marketing, Social Network Analysis, Link Mining, Text Mining,
Web Mining, and Opinion Mining in Social Media,
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Papers related to Social Media Services
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The Social Media Bible: Tactics, Tools, and Strategies for Business Success,
Lon Safko and David K. Brake, 2009, Wiley.
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