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International business in Russia consists of business transactions between
parties from more than other country Examples of international business in
Russia transactuons include international trade and investmentinternational
strategic management,international organization design and controlleadership
and employee behavior in international business,international
marketinternational operations management ,international financial
management and so on, The coursr will to introduce the environment of the
international business in Russia and the challenge of global competition,
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#% | 1.Economic theories of Cc4 ABCDEG
¥ international business
2.Financial forces: influencing
international business in
Russia 3.Economic and
Socioeconomic forces:

ey 2R EE international business in
Russia 4.Physical and
environmental forces:
international business in
Russia 95.Sociocultural
forces:international business
in Russia 6.The global
operation management of
International business in
Russia,
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