KL<~ B 9B ER S 2B A KE I E L

EFRHgsd o | gores

St LA o | B

T Day, Min-yuh
SECURE ELECTRONIC COMMERCE
, TR R —MA o

B S X% Fig HEY 3840

TGMXMOA P
g x(P)xr v P %

- R EEFRN

S~ AR LT

:: ~ i”;”%}_‘]”/\ ’ﬁ{,’;ﬁ}%’ o

T~ B A FEARTE o

I a i RER

£ 4 H A o5 4

A BEA o

B. Z|#r4 o

C. A3 4 o

D. B ms o

E. 7 8 £]37 o

F. FHAfr8 g o

G Fu%»rpgio

H 3 prdre 34
ARBNBETAHEAAMARLERE T AL 2N, BEae EFHHKA
B, RENZORETHHHERLX, RBHER, HBTH BLE&E & oK
. BRkE RHLE BEREE,

Eoid

This course introduces the fundamental concepts of electronic commerce and
advanced technologies for secure electronic commerce, digital money, and
electronic payment systems, Topics include electronic commerce business
models, strategy development, e—marketing, digital certificates, authentication,
privacy protection, transaction security, and operation security.
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