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The goal of this course is to advance students' message development
knowledge and skills of graphics, text, sound and animation, This course also
introduces the concepts and technology necessary to design, implement, and
evaluate user interfaces.




A KE P EEPEES T3 AR M

- PR RGESR)

(=) M4 (Cognitive fALC)AE# @ C1 3248 ~C2 By 3 ~C3 &* ~C4 A4 -
C5 =4 - (6 4l
(=) T4t ; (Psychomotor f #P)4E% 1 Pl -7 ~P2 #H 5 & ~ P3 b= # i+ -
P4 B4k v ~P5 p it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M EE
A5 it A6 BB

~FEEPHRE TR THEAAANS | 2 ApH

(= A deiescd p A w2 Tindey ~ TR, 2 THR ) e 0 K%
REARF PR HBEC-P ALY - 5F -

(COF$HE TP HEE S, §1-62 50 THEAEFEETT (bl4o i TP HRE %
HREAHC3I-C5-CoMR > R HAC6TT » LB FLpEAksTk)-

(Z)f RHp T A REPHABHEZ ) THL A S ) ~HARFPHFHE S
ARANA JF AP RTEA A TEAAANS  (Blde: THEAAANS T
$1J5A ~ AD ~ BEFp& » Riszgi7)) -

- PARA | Fa A
1| B AR SR8 LA @ 2R st R B Understand the principles of | ACEG
message and interface design
2 | B H M - m Rt 2 & EBE | Analyze the interface desing c4 | ACEG
of e-learning materials
3| HEAT AL S 2 1% A R RE SRR Evaluate usability of Cs ACEG
e—learning materials
KE PR HE R o2
s 2 / 452, ] .
| [ BeAR 8 54 @ SR B S E A A A ST | UAS L 4%
3!53
2 | SMBAEBM A BEFZEEE | A ER - A HH o FRT | A L B
3]43
3 [T Bl At 2 A8 R AR SRR WEEP S A R R AR 2%
353
ﬁ Z o . . 3 ..
= |P Az % (Subject/Topics) ®
100/02/14~ ] _
1 00/02/20 Interface Design and Usability
100/02/21~ . ‘
2 100/02/27 Theories of Interface Design
100/02/28~ . ] .
31 100006 | Usability Testing Plan & Design
100/03/07~ . ]
4 100/03/13 Usability Testing Conduct & Report
100/03/14~ _ .
3| 100/03/20 Process and Tools of Usability Testing




6 122;22;;? Usability Testing Workshop I
7 122;3%? Usability Testing Workshop II
8| 0| HR AT B GRfE— )
Lo | #FARZR
0 s | ARZA
u| Y| Usability Testing Method 1
2| | Usability Testing Method 1T
13| | Usability Testing Method 1
4 g | HH
15 122;2;;;? Case Study I
to| | Case Study I
7 gy | ARARZA
) gy | HRA
AR EFIE
KEXE | T &R
Rubin, J. (1994). Handbook of Usability Testing: How to Plan, Design, and
¥ A Conduct Effective Tests. New York: John Wiley & Sons, Inc.

\\\Xr
ol
bull'y
Sher

2

MRERE1998), AENM@ET AP E R, &b @R,

Krug, S. (2005). Don't Make Me Think: A Common Sense Approach to Web
Usability (2nd ed.) New York: New Riders Press.

Nielsen. J. (2008). Prioritizing Web Usability, New York: New Riders Press.
Nielsen, J. & Mack, R. (2001). Homepage 7 & 844 : DOfE 4= 4 48 sk 2% 2t 3%
#r(Homepage Usability: 50 Websites Deconstructed), & it : E##H#k

ﬁ;;# T B (AP e T P (T 2 IARHETIE D)
OFHEAM 100 % @MPEAM 150 % SMAEAM 200 %
s
THEA | engas: 550 %
oA X

&L () %




% % %y ! http://info.ais. tku. edu. tw/csp & 9 KirAe

r %g;’l-% * ’g L
% x AR (%3 : http://www. acad. tku. edu. tw/index. asp/) ##+Fn " &®E 4
v - F L AT A
K2 B EniTE o ‘:‘?’Lfé * ggﬁﬁsl%— » p R W A FiE o 1Y é'uﬁﬂy‘é .
¥ 48 /24 F 2011/1/11  21:05:55

TDTXMI1A1870 0A




