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Topics to be covered include advertising role in marketing communications
and in

marketing decisions; adverting environment and scope; advertising
institutions , basic

models of the communication process; advertising planning , campaign
planning ,

message and media strategies and tactics; budgeting; measuring advertising
effectiveness,

internet advertising , societal impact of advertising and sales promotion
strategies , sales

promotion media, measuring of sales promotion effectiveness,
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1|1 BEZAHEZLENARFEMAA This course introduces c3 | ABD

7, students to the basic

2. BEELSLBNHEaHBAE, concepts of advertising and

3. HMELSREAMMN I EE sales promotion

fiE and how business

organisations and other
institutions carry out such
activities, The main
objective is to enable
students to grasp the main
theoretical concepts and
practical skills

that will enable them to
work effectively in an
advertising /sales promotion
department of

any organisations,
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