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Participants, through textbooks and discussions, are expected to familiarize
themselves with : 1. Introducing of marketing mix, ie, the 4Ps (Product,
Price ,Place, Promotion); 2. Presenting basic marketing ideas and the
components of a marketing plan; 3.Discussing the contemporary marketing
thoughts and the future trends of marketing,
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1|12 A 6540 T MATHE R K323 Students can understand the c2 | FGHI
concept of the marketing
theory,

2128 ARRMLBIITHTE Students are capable of C4 FGHI
planning the project of
marketing,

3|3 AR BATITH E S Students are capable of C4 FGHI
executing the action of
marketing,
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