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This course offers (1) modern, business—related topics to engage students
and involve them in the practice of everyday business, (2) an integrated
grammar syllabus offering extensive functional practice, and (3) varied
activities and learning strategies to motivate and support students in their
studies. It aims to build the students’ confidence in expressing themselves

correctly and fluently, and enable them to become effective communicators in
their future business careers.
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BR/ ARG R BNk 2| to state alternatives and
Eﬂ:—flﬁé’)/ HFEM I WY 7%/ | recommended action / to ask
ek ksmEE for the opinions of your
colleagues / to discuss future
plans and justify decisions/
to suggest solutions to
problems / to hold a meeting
to decide on budget cuts
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applications in foreign trade
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100/02/14~ . ]
U loo/0ase0 | Meetings (Unit 7)
100/02/21~ . ]
2| loosozszn | Meetings (Unit 7)
100/02/28~ . ]
30 loosos0 | Meetings (Unit 7)
100/03/07~ o ]
4 00/03/13 Describing Trends (Unit 9)
100/03/14~ o ]
51 100/03/20 Describing Trends (Unit 9)
100/03/21~ o ]
6 100/03/97 Describing Trends (Unit 9)
100/03/28~
7 100/04/03 Incoterms 2000--Explanation of 13 Trade terms
(Handouts)
100/04/04~
8 100/04/10 HOLIDAY
100/04/11~
9 100/04/17 Incoterms 2000--Explanation of 13 Trade terms
(Handouts)
100/04/18~ p s
10 100/04/24 A & KA
100/04/25~
11 100/05/01 Incoterms 2000--Explanation of 13 Trade terms
(Handouts)
100/05/02~
12 100/05/08 Import-export trade practices and Letters of Credit
(Handouts)
100/05/09~
13 100/05/15 Import—export trade practices and Letters of Credit
(Handouts)
100/05/16~
14 100/05/92 Import-export trade practices and Letters of Credit
(Handouts)
100/05/23~
15 100/05/99 Import—export trade practices and Letters of Credit
(Handouts)
100/05/30~
16 100/06/05 Import-export trade practices and Letters of Credit
(Handouts)




17 122;23?? Import—export trade practices and Letters of Credit
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Business Objectives: International Edition. Vicki Hollett., Oxford University
Stk Press, 2006. (Available at Caves Books, Taipei, 32 & &, Tel:
i 02-8792-8621)
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