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This subject focuses on how and why consumers make specific decisions
and behave in certain ways.
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100/02/%0 Introduction
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2 Consumer Behavior and Consumer Research
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100/03/13 The Consumer Decision Process
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100/03/20 >
and Evaluation
100/03/21~
6
100/03/27 Purchase
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reading assignments and notes
EAaZ R S
TR Consumer Behavior by Blackwell, Miniard, and Engel
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