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This course is designed for students who are interested in reading, writing
and interpreting short memos, business letters, and long business reports. On
top of that, it also imparts a familiarity with various forms of communicative
strategies in this field. Throughout the course, guided writing tasks and
language focus will be emphasized, with a special aim to building students’
confidence in expressing themselves effectively and logically.,
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3 122;22%? Placing orders (Unit 7)
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Writing for the Real World Student Book 2: An Introduction to Business

¥ A Writing, Roger Barnard, Antoinette Meehan., Oxford University Press, 20093,
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