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This course discusses the current ethical issues facing the tourism industry,
and comprehensive introduction to the elements of business ethics and
architecture, business decision—making in the organizational culture,
organizational conflict under the influence, how to develop consistent
Business ethics programs, business ethics and global economic development,
environmental issues, business ethics and organizational performance, business
ethics education and other topics. Enable to combine theory and practice of
business ethics.
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O. C. Ferrell, John Fraedrich, Linda Ferrell (2008), Business ethics: ethical

decision making and cases, Tth ed. (EF & Z HR3HE)
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Linda K. Trevino, Katherine A, Nelson (2007), Managing business ethics:
straight talk about how to do it right, (John Wiley & Sons, Inc.) (B&Z 5
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