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service skills, professional accomplishments and job market competence,

order to explore knowledge, techniques and ability within the tourism
industry.

Management and service personnel are important factors for the international
tourism industry. This course aims to develop and foster professional skills
to cater for the service industry needs. The content of this course comprises

The course designates students to participate in service industry activity in
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Fitzsimmons & Fitzsimmons (2008) Service Management:operations, strategy,
¥ sk h information technology (sixth edition)

Lovelock & Wirtz (2004) Services Marketing: people, technology, strategy
(seven edition)
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