KL<~ B 9B ER S 2B A KE I E L

B [ 0,0 47 4 o | et

Sefn LA %g =
wFr A g

R iﬁriggﬁ§m3§¢
TPTXB4A F

g (M) % 5 p %

- ~HEgr 7ieag ¥ .8 (LearningEnvironment) o

g

¥
£ B
® B

I

CE A A B R ¥ s § ¥ 4 o (Entrepreneurship) °

# 4 % &% (Internationalization) °

o~ BT kdpraspd ¥ 4 o (Professionalism) e

ENE S

mrﬂ.UO.Uv?
Jm
%Wn

SRS TR
FArfEA 2 A4F1 (PR -

S 3 ﬁag%EL%%o
AAARFE WS IE
R 2y Az it o

-‘s:ﬁs‘s:%g -,’{—I;‘b 4 o

;z!o

Ex

A 2 IRACH AR, & B Rk AL ¥ E PR 69 B R 3 R BT A9 R IR i A7 AL AL &
EEIRBER YOI, KARZEELERBBARERAREEZTIHTHBSF
AR AR TER SRR R T8 7 AR R AR B RREEERE, o, &
BREOIAT, FBMETAR EBHA, A2RESLREREGE RITHE

B, ARBMEEFAE R OEKFE,

The hospitality and travel industry are undergoing repaid changes; also
gaining focus along the development of Cultural Creative Industry. This
course is to provide students with an understanding of marketing concepts
and issues in tourism & hospitality, and different marketing techniques used
in different sectors of the tourism & hospitality industry, Furthermore,
through case discussion, students will gain insights of tourism & hospitality
practical operations on local, national and global levels,
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