KL<~ B 9B ER S 2B A KE I E L

BABAAMEESN

R . B | Ealr
AR 7 L
) i 7fP- FEF Chien-mu Yeh

wEw A ‘
828 % 4 F,'é;%
2 £ RIS

TPTXB4A

HE 28

i
&

g (M) % 5 p %

- ~HEgr 7ieag ¥ .8 (LearningEnvironment) o
REATHAN BE X2 f ¥ 4 4 (Entrepreneurship) e
#E & 4 W% 5% (Internationalization) e

o~ BT kdpraspd ¥ 4 o (Professionalism) e

g

I

EANE- G ST

A E ’ﬁ > 47 B AR ﬁﬁ;@;&—ﬁ«i g4 o

B. B j JRIMEA 2 A dF 1 (Ff A o

C.EFRIEFREMEFTEZF 4 o

D. 25 AdAAEEBMELEIFLN S -

E B3 REFFEVE2mzand o

F. "}5 *xﬁ"sx%g isb °
AR AEUFTHHYAXZIFBERFAE, TR EZARBEIAMBELEXE
ilEk RERARER, LDWHRMEBEFARMEBLEZOANBRREFRARL
FENBREE SN, #—FTREZABRBREBIRMBALEENRERT

A

This subject is supported by the Department of Education. Its main purpose
is to help students understand the past, presence and future of the marine
tourism industry. The subject also discuss such issues as the macro
environment of marine tourism, management of marine tourism business and
the job market in the marine tourism industry,
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