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and green IT,

Tourism management is currently going through a period of increased use of
e—commerce technologies accompanied by management considerations such as
strategy, risk, and profitability, The course uses an interdisciplinary approach
to the subject that includes accounting, finance, information systems,
marketing, management, operations management and human resources
management, This semester, it includes new topics such as social computing
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1 Study the basics of 2 AE
E-commerce for tourism
2 Express your opinion about C5 AEF
the readings
3 Contribute creatively to the A6 ABCDEF
tourism development of
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Turban, King and Lang, 2011, Introduction to Electronic Commerce,
o kA Prentice—Hall, International edition available from http://www.hwatai.com.tw
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