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Seminar in Management Information is a study on exploring information
technology system and the development of e-commerce, This course
comprises: corporation network system framework, competitive advantages of
information technology, introduction to communication and internet, general
introduction to e—commerce, In addition to network management theory,
practical examples as well as e—commerce related network management will
be also be presented in this course in order to assist students in building
up their ability of information technology application.,
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1|1, BR324 RA F AR A 1. To inspire students to C6 ABCDEFG
oARAE R BB E B, EF /A | instruct information

sk BLIR1EAE /3. 3 F % 3 technology application.2. To
M, VEZAEPEHTE BE R4 | encourage students with the
B IR o ET TS BB | ability to equip with the
2AZYE 2K ability of applying theories of
information management and
e—commerce.3. To provide
students advanced study and
application of information
management.4., To enlighten
students by promoting
learning synergy through
mid-term and final group
discussion,
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