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The course is designed to discuss the theories and applications of services
marketing and management systematically, Through the analysis of key
concepts and real cases around the world, the course intends to stimulate
students’ interests towards services marketing and cultivate students’ ability
to analyze and solve services marketing problems.




ARAAKFIHRE RS T AL AL

-~ P EREBGER
(- ) Mznar (Cognltlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
AD pit ~ A6 F B

CREPHRE TR THEAANKS 2 pH

() x%&ﬁﬁ%@ﬁ»%ﬁ%wﬁ7rme~rﬁﬁJﬁr%%JﬁéB%@a’
ﬂﬁiﬁ?{%ﬁﬂﬁ* HEC-P~AR A -3 -

(=)% ﬁ%rﬁﬁ%&Jrl5»¢ﬁ$’Wﬁﬂﬁﬁéiwﬂ(w%imﬁrﬁﬁ%&J
¥}k 5C3~Ch -~ Co7E pr > “T“"ifw'JCBF'P’? CHRERELPEREETR)

(2)H)& xx#{y%’fﬁJE?{%EI%M}%}%@N,, §4EE%SHJ CHBREPRFHEE
A T }i S RVEANGE TEAAANS | (blde: TEAAARS | F
A~ AD - BEFE? U E=2 R DR

ﬁ 58 B ) Sel P AR(E ) R
i ~ T (%~
5 PR | Ed A
1|1 R2ATHRBENEZMEIE 1, Provide students with C3 ABCE
B, TEEZA TRV ZESR. 45| better understanding of the
e £ 3 A definition of the service

markets and the importance
of the development aspects of
the service markets,

Engage students in
understanding the
characteristic of service
markets and classification of
services,

& #4175, BE%% 2. Enhance students Cc4 ABCDEF
&L 09 T AL BR | understanding in consumer
¥, 7.{LBEZE| behavior, customer perceived
value and customer
satisfaction,

Provide students with
better understanding of
customer experience, service
recovery and customer
relationship and loyalty.

3|3 2 AZEIRIEAITIH BIRWH 3. Learn STP process in c6 | ABCDEGH
iT5H /{ul%kﬁ%iﬁﬁﬁ—ir*t’ijﬂ& services marketing and

i B 4T 55 R w&TPs Teaching students how to
manage and apply the 7Ps to
service strategy.

B Pz K Rk g

5 wEP XL R

1|1, &gi?ﬁ?ﬁﬂﬁi’%%éﬁﬁ% PEELZE RE AR S L W Hm £ A
B, LEZAETHERBAZR, 4F
Tifﬁ*ﬁi

e L
=
NS
‘_\.
Fﬂ«
sy
)




202, MR EER RERN D, BEM kL dik ~ » Eilth - 9% & :*:ﬁa SR TSN [
BEA, BEMERE é’JTﬁz"rW R 4 . Fgﬂg 5 #
KEERE, ki, BILEAZR
Eﬁf?ﬂfﬂ&uuﬁcﬁ‘

33. &%ii% Q\Hlii%ﬁ%éﬁ R ATE e S A AN R ) MR F S gRE 3
T HER AT EEER Y
i B 1T 44 SR "8 7Ps

F%‘ )i I\

; pHp4eiz n % (Subject/Topics) #ir
100/02/14~| m A

H 100/02/20 SRAZI B BT 2
100/02/21~ w N

2| Lo0/02/27 RABEHEEZHEER NELL BT
100/02/28~

31 100/03/06 FRAFEE R, HE A
100/03/07~ - - -

Yooy | TR E R H T ARBERRMRE, R H RBEN

5B
100/03/14~ .

31 100/03/20 FEAZ 1%, AR EBERE SRE
100/03/21~ . . .

61 100/03/27 IR B AR W B AT4Y. A M A H
100/03/28~ . s =

71 100/04/03 R BEREERIE R AN B
100/04/04~ .

8| 100/04/10 HETHRER
100/04/11~ " .

1 100/04/17 TRFG AAZ B F & 72 B R R A K MM
100/04/18~ -

10 100/04/24 B H A
100/04/25~ .

M 000701 PR % 0 AR
100/05/02~ o o

121 100/05/08 FRA 3 09 10 L3

Bi%@ﬁvﬁﬁﬁ%ﬁﬁ\%ﬁ% 5 E &
100/05/16~

14 100/05/22 (RS AR
100/05/23~ W or

15 100/05/29 FxARA
100/05/30~

16
100/06/05
100/06/06~

17
100/06/12
100/06/13~ -

18 100/06/19 MARFHE

LARRBLCBBERE THETHE BEXALELERENALZES2,
%% z%%ﬁiﬁWLU-—A%~m%ﬁm% RO RS e gt ey 1
‘%?i HERENEECRRALAERBRE L TR, AMBRETEZL%,
a%%%@ﬁiwxa%%Wm




KERE | B, HUH

WAE, MBETHAEE  RERAAMMALE, —R, WAELLF
stk | k. 2009F7A.

29

1. Lovelock, Christopher and Jochen Wirtz (2007), Services Marketing:

2. Zeithaml Valarie A, Mary Jo Bitner, and Dwayne D. Gremler (2009),

3. # % 1T44/Christopher LovelockJochen Wirtz Patricia Chew B % ; RI&Z &
3T, FRESF, RTFEE, R, 6HRAHF

AR E 4T85 48 B Tl 40

\\\?{r
<l
bull'y
Sher

PLeciT ¥

ol 2 KGR REg  ER  TE L R

L O TFEFEF AL 200 % BT F AL 400 % @BKRF A %
TN egas: 100 %
T | e (BETHREMHEL) 300 %

P

"B AP s #u  http://info. ais. thu. edu. tw/csp 2 4 Fit e
L #F (%a http://www. acad. tku. edu. tw/index. asp/) %5 T kE3+ %
I S R -2

XMAZRELFENFTE cFRTIEKHFE > FAZRER A FE UALTR -
4

TMBXB4M0496 0P P /E 47 2011/1/15  17:05:38




