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This course intends to develop students' skills of lis—tening, speaking,
reading, and writing in English through a variety of business—related
subjects such as selling more, new business, financial control, and fair trade,
It aims to build students’ confidence in

expressing themselves correctly and fluently, and enable them to become
effective communicators in their future business careers.
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1 |stemmE RNATHNRA LA LB E | Look at the new but growing| p3 ABDI
T A FE R B IR 554 5 22 F ¥ phenomenon of viral

TS A, marketing and how it is
changing the face of
marketing, Examine different
aspects of marketing and
sales promotion techniques,

2 | B G 4o A R AT & P 8945 1E 36| Focus on how to deal 3 ABDI
BEZIREV R w B IRFE A 3% B 1R | effectively with objections
£ RERESR when trying to sell a product
to a customer, Learn to
compose effective mailshot
with a particular focus on
organization and stylistic
devices,
3| 3R BATAIE AR AL & £ % Focus on the issues C4 ABDI
20 H {i ﬁﬂﬂ”ﬁxﬁtf&?f{ﬁwiﬁ surrounding the setting up of
LUEFEOHERIRRIRENBE | a new business,
#8. with a particular focus on

the difficulties of getting
funding,

Look at how to deliver a
worthwhile presentation, and
more

particularly at how to deal
confidently with questions

from the
audience,
4 |8 B e TR F kP X4 7T B8] § 4| Focus on how to write a A6 | ABDI
Zﬁ-ﬁmﬂﬁi] P& PR 69 42 48 & )| convincing and organized
EP N executive summary, a key

component of the business
plan, which is submitted to
potential investors,
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Examine both the traditional
and current views of

accountancy and accountants,

Focus on types and contents
of financial documents, with
the associated terminology.

A6 ABDI

Focus on strategic language
to help students understand
and participate in meeting
more effectively, Focus on
how to write minutes for a
meeting, with a focus on the
style and layout of this
genre,

P6 ABDI

T | Focus on vocabulary relating

to written contracts. Look at
examples of unethical
behavior, and at the language
of corporate crime,
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Focus on the skill of how to
negotiate a compromise
diplomatically, Learn how to
write formal letters and
emails of complaint in an
appropriately formal yet
assertively style,

A6 ABDI
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[P EpAzsz n % (Subject/Topics) # i
1 oo " | Selling more (Unit 5)
2| | Selling more (Unit 5)
3| o | Selling more (Unit 5)
4| oo | Selling more (Unit 5)
5 132?322? New business (Unit 6)
6 132?322? New business (Unit 6)
7 132?32?5? New business (Unit 6)
[ soumax
9 132?31?1? New Business (Unit 6)
o[ s
11 132?3??5? Financial control (Unit 7)
12 132?3:?2? Financial control (Unit 7)
13 132?3:??? Financial control (Unit 7)
14 132?3:?;? Financial control (Unit 7)
15 132?2:?2? Fair trade (Unit 8)
16 132?2:2? Fair trade (Unit 8)
17 132?22??? Fair trade (Unit 8)
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