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INTRODUCTION TO MESSAGE DESIGN
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Assist students understand attributes and effects of various media and apply
actual cases so students are able to analyze and evaluate all kinds of
messages on the market, and eventually know how to produce and
communicate messages successfully,




AFAERFPHREPHRA s F2 AA0 4 i

-~ PR s (EH
(=) M (Cogmtlve M HC) 4R 1 Cl '"c'h%g ~C2 BfE~C3 st ~C4 » 47~
C5 T~ (06 £lid
(=) T4t ; (Psychomotor f§ #P)4AE# 1 P1 #% ~P2 4K & ~ P3 M= i -
P4 B i® ~P5 p & it ~P6 £]1F
() "H&y (Affective HAAAES AL =X ~A2 7 5~ A3 €A~ A4 3 -
AS Pt~ A6 B

S RFPHRE TPRAS o THEAIARRS M

(m)FARFART PR, REDE2 T, ~ THER &2 THR ) DRk
HE:E?I%M%EM%%@C P~ARY -5 -

(COF¥HE"P K%, 5162 53 ﬁ*&ﬁ;lj&%@ BT (bl4e finae T p Rk &
HEZC-~C5 CBIEE'??’?*&EJ'JCB“P” v By 82 FL PRk B ) o

<>#m%w**ﬁﬁ%5ﬂ¢wﬁ@wﬂ Ha Ak cETRE DR E
ARAANS 3 IEPEORTEANNIE TEA A AN (Blhe THEAHLANS 7
$HIEA ~ AD ~ BEFFE » p3agi5)) o

ian ~ L (® >
’ PARA | Fa A
1 | AR BAFERERE B M R R familiarizing attributes & C2 D
effects of various media
2 | M ESE B R 86151 analyzing real messages on Cc4 DE
the market
3 |8 SRR B Capable of making strategies C6 BEGH
of messages
SR SN L
Q;; wEPH RE R S
1| 3K BAEHERE B R R ER T HRE %
2 /ﬂ\*ﬁ-ﬁ?f‘ugglz ’ff’ pﬁtivg‘#}: A,\ L——)f‘z/ﬁa ﬂ:ﬁ 3 . ‘é ééa
3| 3B R PSR B A ?ﬁti Hiz o et R F 4R
HEEECT A % (Subject/Topics) % ar
100/02/14~ o o et
100702720 R/ LR H /oA AEEFABE
100/02/21~| 0 o . e
2| oo | REER S R AITHR A RAEARBE AN T FK
100/02/28~ . .
100/03/07~ . .
100/03/14~ ]
2E S S = ¥ 57 g7l 4R
S| ooz | R RFGHERR T HIAA 1
100/03/21~ ]
2E S S = ¥ B g7l 4R
6| 1osnzser | RRFGHERR T HIAAT 2




100/03/28~| . .. . )
7
oo | XEBIEZRERE BIMAT 1
100/04/04~| . .. . ]
7
8| onowto | XRBEZRRE GBS 2
100/04/11~ o
b R
N ooy | FABERR S T BT 1
100/04/18~ e
10 100/04/24 ¥A & & K
100/04/25~
/\ N1 5
M 000501 XM % CIS
100/05/02~| & o , ax
12 100/05/08 JE o LK
100/05/09~
INLH AR AR5 B =3 h
B 100/05/15 - i S N e
100/05/16~ ] N — -
14 g | ZBRARBAREXERE HELRSHFTING
100/05/23~
A 5 g/,\
B 000500 | 7 HE I3
100/05/30~ .
160 L 00s0s | TIRAAT ERERLAMA 1
100/06/06~ .
T osny | RS AETERERIABHR 2
100/06/13~ e
18 100/06/19 AR A K
e
ARER
KEXRE | B, BZBE L@
ELSEI X

\\\Xr
<l
pul"™
Sher

29

#ng‘#— Fo (R g # 30 AR 2 Pt iT E 2 AR KETHE B )
& FEE A % @MTHALE 450 % SMAFALE 400 %
o M
FOEE | g %
T | @l GhEESY% TS50 £BER.SAS%) 1150 %
TycH3r 4 4978 % 4% $u thttp://info.ais. thu edu tw/csp & ¢ Fib
g ¥ B F (% http://www. acad. tku. edu. tw/index. asp/) ®i+F " HF+ 4
]

%\’%IEJ_,:“‘.&}LJ i@)\ o

TAMXB1A2543 0A

MR WL S oY LREPE - p B PEE A F I LM -

% 3 F /3 F 2011/1/16  18:05:07




