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CREATIVE DESIGN OF DIGITAL CONTENT
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This course intends to inspire students to create their own imagination in
creative culture business through the study and creation of eye-catching
character—playing and heart-touching story-—telling.




AFAERFPHREPHRA s F2 AA0 4 i

-~ PR s (EH
(=) M (Cogmtlve M HC) 4R 1 Cl '"c'h%g ~C2 BfE~C3 st ~C4 » 47~
C5 T~ (06 £lid
(=) T4t ; (Psychomotor f§ #P)4AE# 1 P1 #% ~P2 4K & ~ P3 M= i -
P4 B i® ~P5 p & it ~P6 £]1F
() "H&y (Affective HAAAES AL =X ~A2 7 5~ A3 €A~ A4 3 -
AS Pt~ A6 B

CHEEPRE TR ERER, ~ THEAARNS 2 Ap

(> FhMafe R P EA R L (s, ~ THa 8 THL ) ek s
HE:E?I%M%EM%%@C P~ARY -5 -

(COF¥HE"P K%, 5162 53 Wfﬁﬂlﬁ’\r’g%}&r’l”?(fyq%{r:;,1417 P RA =
HEZC-~C5 CBIEE'??’?*&EJ'JCB“P” v By 82 FL PRk B ) o

<>#m%w**ﬁﬁ%5ﬂ¢wﬁ@wﬂ Ha Ak cETRE DR E
ARAANS 3 IEPEORTEANNIE TEA A AN (Blhe THEAHLANS 7
$HIEA ~ AD ~ BEFFE » p3agi5)) o

, , , - AP B AL
B #E P E(Y <) HEPR(E?) A | EA i
BRAETHARE, FHRAZI! Probing into Creative Genes/ C4 ACH
Enlivening Creative Cultures
R4 3%, 20 /b8 A | Sensing Digital Trends/ c6 ACDFH
Fantasizing Digital Contents
WEEER G RESHE | Eye-Catching C6 | ACDEFGH

Character—Playing/
Heart—-Touching Story-Telling

T E A2 & AL g | Creative Culture Branding c6 | ACDEFGH

e 3 R R T ST S

g #E P& x5 aiu%, Rk
B
R A 3%, 20 /b A | S A I B NS SRS F )
R
WEEHE, ABOHF | GRS IR F L S
FTTEBAZA F L bse it | VAR = LD BN NS
Flr e A % (Subject/Topics) .
100/02/14~
px D/\
W oo0zz | AR AE
100/02/21~]|
2| 100/02/27 AT AR & o i/ A E R
ES
100/02/28~ . o ,
31 100/03/06 BIERLAR/NARE % %1835/ X-men




3 Loorgrts | oHAERCE ;ﬁ%ﬁ&?ﬁﬁ
E 3
100/03/14~ .
> 100/03/20 A E3ET
100/03/21 ~ o g N
81 100/03/27 B &R AT B R 48
100/03/28~| . g b 4 e
7| loosoases | R T FET RS ] ZFRIAE04/13
100/04/04~ =t g (s g N \ ‘
8 Loosoasng | KFT PR 4 (1% 3R 45 31E) BBRAEE B &
100/04/11~ A o
1 o0s04/17 W STE A L) BF ] :12:10-16:00
100/04/18~ -
10 100/04/24 B AR
100/04/25~ .
i 100/05/01 ES )
100/05/02~ o ag
12 100/05/08 ES S
100/05/09~| . g b s
Bl oos/1s | AR/ BARGFEET RS 5 H % B 38 £ 05/18
14 182?822? AR EGLEF) B R 112:10-16:00/4%
THAEE
100/05/23~ . N
15 100/05/29 BEZN % RKIE A
100/05/30~
161 1 00/06/05 LERRL
100/06/06~
7\ 0006712 LERRL
100/06/13~ -
181 1 00/08/19 R A A
RERDARLE, BAYHEHE, ZEBIIHER , EXRBIETTH,
Bk | RARER IS AL R LR AR 2 B DU MR, (EATAE £ ER R R RS, AR
a2 Ew | ok TRRK
KEKHA TN, B
CB% 34 E S 8) Mike Chin®, &5 F3E(2005), &b : RE1E,
st A

\\\Xr
<l
Ty
Sher

2N

AN HEn - AR/ RIE AR/ B FEE/MBEALSEY REFLEZ1999), &
k:EAAEES,

e B CM 0 SRR R e (T 2 AT D)
O FEFE A 1200 % @BTERAE 300 % OMAF AL 300 %
L & e 3
SR T 9%
s

Lt (HFE) 1200 %




"kEE A PR s $u t http://info. ais. tku. edu. tw/csp 4 Fitse
. B F (% http://www. acad. tku. edu. tw/index. asp/) ®i+Fn & F3+ 4
l% J %\ ?I.‘l,% ..l‘f‘uJ 3@)\ o
MAB WO AR DFTE o FRYDREPF 0 s B BER A F I LR -
TAIXB4A3447 0A /2*/_‘ 4 -Fr

/¥ 4 F 2011/1/15 2:05:07




