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This course is designed to give students a basic understanding of the
creative strategy development process and an appreciation for the critical
role strategy plays in designing a campus—based campaign.
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2. Capable of teamwork,

being able to complete

projects with creative and

effective strategies.

3. Capable of organizing

events and writing up

marketing proposals,

E P2 g vz g o

wE R FE AL =

L AR ARSI AR S L S 2 MR 4R
/,u£%&$fﬁaﬁ,%é@%
é’J% WA ZELB B T REEZH

S ABERLHE RS> 8

Bk R £

2 T m % (Subject/Topics) %

100/02/14~

w20 p
W00/ | RAEATAE, AE E IR

100/02/21~
100/02/27

GRS Y S i

100/02/28~
100/03/06

B BB R A




e SN EO
[PV 5 g s g

o oo i | BRFIRAE S
7| R (R )
S anany | TR/

o WMy ub LA (1)
0] e | 4
NSRS &

| WSO e SR (2)
13| M gh gy e e
4 sy | BATRAE (1)

15 ogemg | BTRAE @

16 g | BRI

T s | ARAE

18] s | R B
B | HHEREE AR — K LR A
AL

KERE | TR, BYH
KHF+

\\\Xr
<l
pul"™
Sher

2N

“£
Y

G

4 B (AP g o erdRige B ik

TR HAAKIFER)

O FiFE A 1400 % @EATF AL

®EERLE: 600 %
®Li ( ) %

% @HKRF AL

%




% % %y ! http://info.ais. tku. edu. tw/csp & 9 KirAe

r %g;’l-% * ’g L
% x AR (%3 : http://www. acad. tku. edu. tw/index. asp/) ##+Fn " &®E 4
v - F L AT A
K2 B EniTE o ‘:‘?’Lfé * ggﬁﬁsl%— » p R W A FiE o 1Y é'uﬁﬂy‘é .
¥ 48 /24 F 2011/1/17  12:05:28

TAIXB2A2514 0A




