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Taiwanese industries have gradually transformed from OEM to ODM and

OBM. Therefore, the marketing management becomes increasingly important,
The teaching goal of this course aims at leading students to learn principles
and practices of marketing, Besides, students are asked to write a marketing

plan,
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and real cases of marketing,
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SEE B AR B, realize the core concepts and
principles of analyzing related
cases in information and
communication area.
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T 4P A, design a marketing plan. The
content should cover the 4
P's of marketing: price,
promotion, product, and place,
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