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The purpose of the course is to introduce basic methods to social science
studies, The class focuses on the implementation of proposal to a thesis,
which includes basic concepts, research design, data collection and surveying,
data analysis, and thesis writing and presentation,
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1] 0913 | RA2TaH

2 | 09/20 | Introduction to Methodology

3 | 09/27 | Research in Business

4 | 10/04 | Scientific Thinking

5 | 10/11 | The Research Process & Proposal

6 | 10/18 | The Research Proposal & Design Strategies

7 | 10/25 | Sampling Design

8 | 11/01 | Measurement

9 | 11/08 | Measurement Scales

10 | 11/15 | Exploring Secondary Data

11 | 11/22 | Survey Methods

12 | 11/29 | Survey Methods

13 | 12/06 | Instruments for Participant Communication

14 | 12/13 | Observational Studies

15 | 12/20 | Experimentation

16 | 12/27 | Exploring, Displaying, and Examining Data
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