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1.The functions of S—M business.
2. The developmental & running strategies of S—M business.
3. The crisis & its coping skills for managing S—M business,
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1 | 09/13 | The dynamic role of S—M business
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3 | 09/27 | Factors lead of success in managing SB

4 | 10/04 | To become the owner of a SB

5| 10/11 | Project & planning management in SB

6 | 10/18 | Project & planning management in SB

7 | 10/25 | Project & planning management in SB(Z &% E2R)

8 | 11/01 | Developing marketing strategies

9 | 11/08 | Developing marketing strategies
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11 | 11/22 | Developing marketing strategies(® % k%)

12 | 11/29 | Managing HR & diversity in SB

13 | 12/06 | Maintaining relationship with your employees &
their representatives
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