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This course introduces the fundamental concepts and elements of research
methodology. The course also exposes students to various aspects of
research and provides a comprehensive guide to manage research projects.
Students are expected to gain the knowledge and skills in conducting
research,




A KE P EEPEES T3 AR M

-~ PR RGER)
(=) M4, (Cognitive f#EC)AE3 @ Cl 324 ~C2 B2 ~C3 B* ~C4 ~ 47
Co 75 ~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B4k it ~P5 A Bt ~PB 4|0
DAL R A2 F A3 EAR A4 BE
AS poit ~ A6 R B

(=2) "HR , (Affective f§ FA)AR S

S oRFPHRe TPk, THEAARGS 2R

(- il g PR wst otz Tindry ~ T, & THL ) e p iAo
REARF PR HBEC-P ALY - 5F -

(C)FHE TP A%, 3162 53 THEANEFAETF (bl4e ! 4T
HRELC3-Co~COMPMr > R FHEFC6TT > it R P HA BT R) -

(ZORBFHA AR E PR ARz TH2 AR | ~HARFPHREHE S
Akt F s RITEA S TR AR (bl THE2 ARG T
¥ A ~ AD ~ BEFP#F > RI3SHE 7)) ©

N N

J23 , , ) - AP B L
. KE DR ) FE D H(E)
i PARk s | H2 KA
1| LEEZAAR T EZZHAARELS | Lintroduces the fundamental c4 | ACEFH
concepts of research
methodology
2| 2REEAEITHREEZFmA5 | 2Provides a comprehensive P6 | ACDEGH
= guide to manage research
projects
FOF PR FOR g R
P g r N ERT 0> R
g ®E P& KE Lk Ty 2
1|12 ARR T EZEAARABLS | FLER - » 5% IS I
EAR I N 4
DR BEEAEITHRZEZ MG | kL ds s » sk MR F WL F
5] ECIE A S T e 4
x| p oy n % (Subject/Topics) #ir
1 | 09/13 | Introduction
2 | 09/20 | Research in Business ; Thinking Like a Researcher
3 | 09/27 | Research Process
4 | 10/04 | Research Proposal ; Research Background
5 | 10/11 | Research Design
6 | 10/18 | Secondary Data Searches




7 | 10/25 | Quantitative Research Report #1: research
article critiques
8 | 11/01 | Observation Studies
9 | 11/08 | Surveys ; Experiments
10 | 11715 | AP F R
11 | 11/22 | Measurement ; Measurement Scales
12 | 11/29 | Questionnaires and Instruments
13 | 12/06 | Sampling
14 | 12/13 | Data Preparation and Description Report #2: research
proposal
15 | 12/20 | Hypothesis Testing
16 | 12/27 | Reliability and Validity
17 | 01/03 | Presenting Insights and Finding
18 | 01/10 | AKF K Final Report
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Cooper and Schindler, Business Research Methods, 10th ed, HallMcGraw—Hill,
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