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This course introduces the fundamental concepts and elements of research
methodology. The course also exposes students to various aspects of
research and provides a comprehensive guide to manage research projects.
Students are expected to gain the knowledge and skills in conducting
research,
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1 | 09/13 | Introduction

2 | 09/20 | Research in Business ; Thinking Like a Researcher

3 | 0927 | Research Process

4 | 10/04 | Research Proposal ; Research Background

5 | 10/11 | Research Design

6 | 10/18 | Secondary Data Searches




7 | 10/25 | Quantitative Research

8 | 11/01 | Observation Studies

9 | 11/08 | Surveys ; Experiments
10 | 11/15 | BAF#4E

11 | 11/22 | Measurement ; Measurement Scales
12 | 11/29 | Questionnaires and Instruments

13 | 12/06 | Sampling

14 | 12/13 | Data Preparation and Description
15 | 12/20 | Hypothesis Testing

16 | 12/27 | Hypothesis Testing

17 | 01/03 | Presenting Insights and Finding

18 | 01/10 | BAKRFE K
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Cooper and Schindler, Business Research Methods, 10th ed, HallMcGraw—Hill,
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