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1 | 09/13 | Chap. 01: Research in Business (Introduction)

2 | 09/20 | Chap. 02: Ethics in Business Research

3 | 09/27 | Chap. 03: Thinking Like a Researcher

4 | 10/04 | Chap. 04: The Research Process: An Overview

5| 10/11 | Chap. 06: Research Design: An Overview




6 | 10/18 | Chap. 11: Measurement
7 | 10/25 | Chap. 12:Part Measure Scale
8 | 11/01 | Chap. 13: Questionnaires and Instruments
9 | 11/08 | Chap. 14: Sampling
10 | 11/15 | 3+ F (Midterm test)
11 | 11/22 | Chap. 05: Clarifying the Research Question through
Secondary Data and Exploration

12 | 11/29 | Chap. 09: Surveys
13 | 12/06 | Chap. 08: Observation Studies
14 | 12/13 | Chap. 10: Experiments
15 | 12/20 | Chap. 07: Qualitative Research
16 | 12/27 | Chap. 17:HypothesisTesting
17 | 01/03 | Data Analysis (Chap 18-19)
18 | 01/10 | BAK# (Final test)
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Business Research Methods, 10 th edition, 2008, Donald R. Cooper and

Y42~ | Pamela S. Schindler (E%&)
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1. Foundation of Behavioral Research, 4th ed. 2000, Fred Kerlinger and
Howard Lee. (%)
2. Social Research Methods, 4th ed. , 2000, Lawrence Neuman (% g
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