K1~ B99FER Y | B ke L

R

P, P | FE

A LR L

T Liang Wen-jung
INDUSTRIAL ECONOMICS
, AE-FALITA E

B S X% %3 HEY 380

TBEXMIA P

g (M) % 5 p %

>

ST EEMFREES Y B2 AL arehg st e

A ki 4

= ommEow

FAFECHRTIMASR LI o
T —éﬁ#&%?%‘?ﬁ»f@;? Zogg A e

7 % Tﬁﬂ%?*¢%iﬁ*°

=l 33 gﬁélu,pz’I;}"’ Qié‘éio
ﬁ?ﬁ?*ﬁﬁpiﬁ%mﬂ o
REAEH R ERRE TERRY R -
CE R MY EE LS B E o
RETEBRZFRIRATE AEREFAL 04 -

= »

iz 4

ARARGAERZAHNEERFERABDNTHRARR, BELBARENY

HMEMAT, FFENKX I Basic Concept in Noncooperative Game Theory,
Technology, Production Cost, and Demand, Market Structures and
Organization, Technology and Development,




ARAAKFIHRE RS T AL AL

-~ P EREBGER
(=) Tz (Cogmtlve MACAHR 1 Cl =R ~C2Hf-C3 &* ~C4 »47 -
Co #=#~C6 £l
(=) "#ta , (Psychomotor f#£P)4E# @ Pl #-i ~ P2 8 F & ~ P3 M= 4k i -
P4 B33 it ~PH pd it ~P6 £]iF
(=) THR ) (Affective BHAAES (AL 452 A2 F B A3 €4 M R
5 pit ~ A6 7B

REPERE TR E s~ THEAAANS 2 PR
() FAEGAERE P RS R Tinde, ~ TH & TR e PRk s
Hﬁfﬁ?{%wﬁxznbﬁﬁc P~A® P -5 -
C)%ﬁ@rﬁﬁ%&Jplﬁi?ﬁﬁ’ﬁﬁwﬂ$§&%ﬁﬁwk:mm PR
HRESCI~CHCo7pF > X ZHEICOTT > F~ PRk B ) o
()#m%w“*ﬁhﬁﬁﬁﬁwﬁ@wfr?iéi b HAKEPREHE Y
AAhARA 3 5HEPESRTVESNNIE TEAAANS | (blde: THEAHAA54 |F
%A ~ AD ~ BEFR > R399 7)) ©

23 , il Xed
8P (P %) TP R(E=
5. ¥ ®E =) PR s | HA AN
1 éﬁ?ﬁ%i%%‘? EEREE AR C4 ABCDEGH
%ri%ﬁﬂﬁ%zﬁ%ﬁ%iy 85BN
KE PR HE R 8378 > 2
b3 ’ ol 7 A5 n%z 2L E 2 0L
5 *F Pk RE R Can NS
1|1 HREAHEERSBEE GHEER | Ry de Hr L DR F S gFEE
0T fR LR A SO I 4
2 BEEMARENNGRERA
*
F| P n % (Subject/Topics) A

1 | 09/13 | Introduction

21 09/20 | Ch. 1: Law and Economics

3 | 09/27 | Ch, 2: Basic Concept in Noncooperative Game
Theory

4 | 10/04 | Ch, 2: Basic Concept in Noncooperative Game
Theory

5| 10/11 | Ch. 3: Technology, Production Cost, and Demand

6 | 10/18 | Ch, 3: Technology, Production Cost, and Demand

7 | 10/25 | Ch. 4: Perfect Competition

8 | 11/01 | Ch.5: Monopoly




9 | 11/08 | Ch.5: Monopoly
10 | 11/15 | B+
11 | 11/22 | Ch, 6: Markets for Homogeneous Products
12 | 11/29 | Ch, 6: Markets for Homogeneous Products
13 | 12/06 | Ch,7: Markets for Differentiated Products
14 | 12/13 | Ch.7: Markets for Differentiated Products
15 | 1220 | Ch,7: Markets for Differentiated Products
16 | 1227 | Ch.8: Concentration, Mergers, and Entry Barrier
17 | 01/03 | Ch.8: Concentration, Mergers, and Entry Barrier
18 | 01/10 | AR #
2
/l%iiﬁ
wEXAE | B, #EA
Oz ShX; Industrial Organization: Theory and Applications, The MIT Press,
YA | 1995, F&
Fregiv ¥ S (e S A B oL as e 5 o
& o (AP W R PR T M T E L AR )
QT RLE 100 % @HFTEFRL 350 % GMERFRLE 350 %
- w o
MAGER XY ¥ %
T | @R GRUmE) 1200 %
" A F ™ k) $u o http://info.ais. tku. edu. tw/csp # o it
s B F (% http://www. acad. tku. edu. tw/index. asp/) ®i+F " HwF3+ 4
oA ramim, e o
MALBHEEREDFTLE R IERFET - p AR B A FE UL o
TBEXM1B0253B0A % 3 F /3 F 2010/9/20  10:51:44




