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GLOBAL MARKETING MANAGEMENT
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Through the analysis of international markets to develop the competitive
marketing strategies
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2.International marketing mix
and strategies
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1 | 09/13 | Introduction to Global Marketing

2 1 09/20 | World Trade and Finance

3 | 09/27 | Political-Legal Environments

4 | 10/04 | Culture and Consumer Behavior

5| 10/11 | Global Marketing Strategy

6 | 10/18 | International Marketing Research

7 | 10/25 | Product Policy I

8 | 11/01 | Product Policy II




9 | 11/08 | BA ¥ FHKiA
10 | 11/15 | Distribution Policy I
11 | 11/22 | Distribution Policy II
12 | 1129 | Promotion I
13 | 12/06 | Promotion II
14 | 12/13 | Pricing I
15 | 12/20 | Pricing II
16 | 12/27 | Service Strategy
17 | 01/03 | Planning and Control
18 | 01/10 | AR KB
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