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This course leads students to a better understanding the logic, process and
methodology of qualitative research methods by practicing a research and
learning to analyze qualitative data in the information and communication
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2 | 09/20 | Communication theory, research, research methods,
and philosophical issues

3 | 09/27 | Elements of research design including
conceptualization, operationalization, reliability and
validity; measurement theory and scales

4 | 10/04 | Research design, measurement theory and scales

5 | 10/11 | Research design, measurement theory and scales

6 | 10/18 | Sampling and hypothesis testing

7 | 10/25 | Sampling and hypothesis testing

8 | 11/01 | Modes of observation: Experiments




9 | 11/08 | Modes of observation: Survey research
10 | 11115 | AP #KB
11 | 11/22 | Modes of observation: Unobstrusive measures
12 | 11/29 | Analyzing and interpreting quantitative data
13 | 12/06 | Analyzing and interpreting quantitative data
14 | 12/13 | SPSS——-data entry and statistical analyses
15 | 12/20 | SPSS——-data entry and statistical analyses
16 | 12/27 | SPSS——-data entry and statistical analyses
17 | 01/03 | Presentation of final paper
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