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This course introduces the concept of electronic commerce, including
business model, strategy, marketing, branding, CRM, and mobile commerce
issues, In addition, several cases will be discussed in accordance with the
theory of electronic commerce, The purpose is to provide the linkage of
theory and practice and guide the students to propose novel business
models.
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1 | 09/13 | Introduction

2 1 09/20 | Overview of Electronic Commerce

3 | 0927 | E-Marketplaces: Structures, Mechanisms, Economics,
and Impacts/ Case: Expedia

4 | 10/04 | Business Model & Strategic Planning/Case: Netflix

5 | 10/11 | Internet Marketing/Case: Flickr

6 | 10/18 | Consumer Behavior/Case: Gamania

7 | 1025 | Free Economics/Case: Google

8 | 11/01 | Internet Branding/Case: Yahoo

9 | 11/08 | Social Networking in Web 2.0/Case: Twitter

10 | 11/15 | 3+ F KB

11 | 1122 | CRM in EC environment/Case: PChome

12 | 11/29 | Intellectual Property/Case: KKBOX

13 | 12/06 | Mobile Commerce/Case: iTunes Store

14 | 12/13 | Industry Disruptors/Case: P2P Loan

15 | 12/20 | Case Presentation

16 | 12/27 | Case Presentation

17 | 01/03 | Case Presentation
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