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What are the ethical responsibilities of businesses? should it look out for
its employees, customers, community, and environment, too? When a business
such as Nike operates in a third—-world country, is it morally obligated to
pay wages that would be considered fair in America, or is Nike doing
enough if it abides by local laws and regulations? These are the kinds of
questions we will be considering in this course, by reading not only
introductory discussions of various issues in business ethics but also
studies—some of them first—hand—of particular cases.
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The course is to discuss the
theories and applications of

business ethics.

Through the

lectures of key concepts and
the discussions of real cases,
the course intends to help
students to understand the
important and implement in
business. At the same time, it
will cultivate students’ true
ethical values and attitudes in
business decision making,
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