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This course reviews the basic statistic methods, and applies the methods
and the Excel program to analizing practical queations,
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7 statistic data and the
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3| BREAT LSBT R understanding the meaning of 2 E
parameters,
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5| BLEAETE Introducing methods of 2 E
parameters estimation,
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statistic hypothesis testing
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comparing differences among
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7]‘)% conditional distribution and

regression analysis,

9 | JE B & 5 Applying regression analysis 3 EH
to economic problem,
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