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This course offers (1) modern, business—related topics to engage students
and involve them in the practice of everyday business, (2) an integrated
grammar syllabus offering extensive functional practice, and (3) varied
activities and learning strategies to motivate and support students in their
studies. It aims to build the students’ confidence in expressing themselves
correctly and fluently, and enable them to become effective communicators in
their future business careers,
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1|12 8 R x Jéjlf’ﬁﬁ XA L1EH | 1.Students learn vocabulary C3 ABD
E%?%ﬁ v B 23R 4o 17T o £ T4E 34N describing different ways of
2B TR L6 AR {4848 | working and job
FEER, responsibilities, and read an
article about job-sharing,
They also learn business
skills in making connections
and writing business
correspondence,
222 B RMA TR KL A KN F R E | 2Students learn vocabulary 3 ABD
é\é@%%%,iﬁiﬂf’ﬁﬁﬁﬁéﬁﬂ“ﬁiﬁi describing different types of
Folk B G R I £ 7, advertising including
advertising on the web, and
also learn to make a short
presentation and write a
report,
3IBHEZAIERERRBENT 3.Teach students vocabulary C4 ABD
RANBIEAERYEEZA2 2T | used in hiring and firing and
— B HXEFHMGFR L A5 E % speak about employment
A BZE NG WA ER M L, issues. Students learn some
emailing terms. They are also
guided to read an article on
internal communication and
emails,
4|1A%E 2 A - L ER S | 4 Teach students some c4 | ABDI
BHOLEFT R, &3 2‘5' B 4o AT #24H essential sales terms, and
W) SC 35 2 A A B #E — 19 4% & ¥} 3% 1| vocabulary describing jobs,
E = and read an article about
how to sell.... Students
present themselves in a sales
conversation and make a
proposal,




5 5 )57 M 4 5 ey a5 Ao se) B O, Students learn to use C5 ABDI
&1 8 A R 23 P 2B 4= 32 b 18 %% #4| vocabulary of verb + noun
BRI R ME T IEE TR combinations and conditional

sentences, They are given
opportunities to discuss
problems and find appropriate
solutions. They also learn to
write a report on a meeting,
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F=x| p oy n % (Subject/Topics) #ir
1 | 09/13 | Ways of working (Unit 1)

2 | 09/20 | HOLIDAY Mid-autumn festival
3| 0927 | Ways of working (Unit 1)

4 | 10/04 | Ways of working (Unit 1)
5| 10/11 | Advertising (Unit 4)

6 | 10/18 | Advertising (Unit 4)

7 | 10/25 | Advertising (Unit 4)

8 | 11/01 | Recruitment (Unit 6)

9 | 11/08 | Recruitment (Unit 6)

10 | 11/15 | BAF FRA

11 | 11/22 | Recruitment (Unit 6)




12 | 1129 | Sales (Unit 7)
13 | 12/06 | Sales (Unit 7)
14 | 12/13 | Sales (Unit 7)
15 | 12/20 | Management (Unit 10)
16 | 12/27 | Management (Unit 10)
17 | 01/03 | Management (Unit 10)
18 | 01/10 | AR F KA
i
ARER
KEXRE | T
Total Business 2: Student's Book. John Hughes. London: Summertown
ot kA Publishing Ltd, Marshall Cavendish 2009, (Available at Taipei: Hi Langugage
Learning Co,, Ltd, #% X/b¥F £ A MR35, Tel: 02-2365-7838)
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