K1~ B99FER Y | B ke L

PRAL E A

;ﬁgﬁ I (‘f =
2L EFHHEN o

P Wang Tai Wu

THE PRACTICE OF TRADING E-COMMERCE
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21th century is the e—commerce age.the e—-commerce is

the key competing weapon for international enterprises in Taiwan, the
purpose of this course is to integrate the theory and applicatin of
e—commerce. to use the large number of case studies of different industries
for

e—commerce,students can boarding their sightness of e—commerce ,and to use
the knowledge and skill for work and daily life,
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case study for different industry in Taiwan
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