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This course offers (1) modern, business—related topics to engage students
and involve them in the practice of everyday business, (2) an integrated
grammar syllabus offering extensive functional practice, and (3) varied
activities and learning strategies to motivate and support students in their
studies. It aims to build the students’ confidence in expressing themselves

correctly and fluently, and enable them to become effective communicators in
their future business careers.
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1| LES AR &t BEEA / | Lto meet foreign contacts c3 | ABD
BB TN/ Wk TEF8 | and get to know them / to
% / @A RMAN T / #F| introduce yourself to other
HHBENE / HEEEEZMEA | people / to describe jobs and
B responsibilities / to find out
about other people’s jobs /
to ask questions about
foreign companies / to read
and write a personal profile
2|28 BEF R HKLERMA L X | 2to make contact and 3 ABD
T/ X% ea,%il?ﬁ’-i&iﬂ: / ¥ & | exchange information over
%%i:izﬁ%%%’u&%?%z% /| the phone / to exchange
Era N ﬂ’f\ BliEBFEAK / @ | email addresses / to spell
AR it %ﬁﬂ?%ﬂiﬂiéﬁ 7¥h / | and note down key words
BEERZEH, TFEHMH. #IFA D and numbers in a telephone
REZFZ LA message /
to make, agree to, and refuse
requests / to respond to new
situations and say what
action you will take / to
write letters, emails, and
faxes confirming telephone
calls
3|13t AR ENF EFE / Wi 3to discuss the business C4 ABDI
RARFHLER / RBILE | activities of different
¥/ AFREER MG XMHEB | organizations / to describe
/) E—pa s E R current projects / to
exchange numerical
information / to ask and
answer questions about
facilities / to give a
presentation of your company
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4.to exchange information
about products and services /
to give effective descriptions
and explanations / to
exchange information on size
and dimension / to get
information about transporting
a product / to make an
informal product presentation
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5.to report on past actions /
to talk about events in a
company' s history / to
establish what happened on a
business trip / to deal with
customer complaints / to
read about product launches
and discuss what went
wrong / to give an account
of a project in your
workplace
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m % (Subject/Topics)

1| 09/13

Meeting People (Unit 1)

2 | 09720

HOLIDAY

Mid-autumn Festival




3 | 09/27 | Meeting People (Unit 1)

4 | 10/04 | Meeting People (Unit 1)

5| 10/11 | Telephoning (Unit 2)

6 | 10/18 | Telephoning (Unit 2)

7 | 10/25 | Telephoning (Unit 2)

8 | 11/01 | Organizations (Unit 3)

9 | 11/08 | Organizations (Unit 3)

10 | 11/15 | A+ FHKA

11 | 11/22 | Organizations (Unit 3)

12 | 11/29 | Exchanging Information (Unit 4)
13 | 12/06 | Exchanging Information (Unit 4)
14 | 12/13 | Exchanging Information (Unit 4)
15 | 12/20 | Reporting (Unit 5)

16 | 12/27 | Reporting (Unit 5)

17 | 01/03 | Reporting (Unit 5)

18 | o1/10 | ARF KA
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Business Objectives: International Edition. Vicki Hollett, Oxford University
Press, 2006. (Available at Caves Books, Taipei, 342 & &, Tel:

AT
FH 02-8792-8621)
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