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The course aims to cultivate students’ analyzing and developing abilities on
business planning and investment management. The course will focus on
how to apply management concepts to analyze successful tourism related
businesses; so students are able to maximize their future career
opportunities, In addition, the course will also invite some experts for special
topics on business management or investment planning, The course will
provide practical knowledge for students contemplating a future in the
tourism business.
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12T MREEEZTMA To understand concepts of C4 | ABDF
management and investment

2 [MEREE A h To apply theories to practice 3 ABCDF

3| TRERFIE LM E £ To understand and explore C4 ABCDEF
tourism related industries

4 |3FEBITERAMBAFBEN To cultivate a Good team P6 BCDF
work and personal
communication

5| B R AR R P RE L R wE B HE To develop problem-solving A6 ABDF
ability and strategic thinking
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Fex| P Y i % (Subject/Topics) .

1 | 09/13 | Introduction of the course

2 | 09/20 | Country Branding,The Introduction to Corporate
Finance (1)

3 | 09/27 | The construction of Country Brand,The Introduction
to Corporate Finance (2)

4 | 10/04 | Case Study : the US, Switzerland, Nigeria and
Poland ,Introduction to Corporate Finance (3)

5 | 10/11 | Presentation of the project: proposals of Taiwan
brand strategy ,Financial Statements and Cash Flow
1)

6 | 10/18 | Financial Statements and Cas“h Flow (2),Ca§e Study
:British Airways case /The “Lonely Planet
JPhenomenon/Tourism in Asia—Pacific

7 | 1025 | Financial Statements Analysis (1),Case Study :My
Travel Group Plc/ Pacific Asia Travel
Association/Dubi

8 | 11/01 | Financial Statements Analysis ; Operating Cycle and
Self-Financing Growth Rate of the Firm (1) ,Case
Study :Tourism Concern/Touristik Union
International/The Role of Visitor Attractions in
Dublin Ireland

9 | 11/08 | Operating Cycle and Self-Financing Growth Rate of
the Firm (2),Case Study: Boutique Hotels/Budget
airlines in the UK/Adventure, Tourism in Iceland

10 | 1115 | BAFFHKA

11 | 1122 | The Different Concepts of Profits,Case Study :The
UK Cruise Market/Online Retail Travel/Las Vegas

12 | 11/29 | The time value of money (1),Case Study : Online
Retail Travel-Expedia/ The Brochures of Tour
Operators/Tourism in Russia

13 | 12/06 | The time value of money (1). Discounted Cash Flow
and Firm Valuation,Case Study : Wildlife Tourism in
Southern Africa/Hong Kong Disneyland/Tourism and
the Purchase of Property in Foreign countries

14 | 12/13 | Stock Valuation

15 | 12/20 | Capital Budgeting and Investment Criteria

16 | 12/27 | Making Capital Investment Decisions

17 | 01/03 | Risk Analysis, Real Options and Capital Budgeting

18 | 01/10 | AR F KA
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