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Tourism planning deals with how the different parties concerned with
tourism development can work together and how to take into account
everybody's interest. Regional, destination and site planning are discussed,
and then put into practice in the local area,
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11— Study the fundamentals of C3 AE
tourism planning

7 |- Experience teamwork Ccé6 AE

3 |- Learn practical workplace C6 ABCDEF
skills

4 |- Contribute to the tourism Ccé6 ABCDEF

development of Yilan County
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1 | 09/13 | Introduction to the topic and the course

2 | 09/20 | Chapter 1: The purpose of tourism planning

3 | 09/27 | Chapter 2: Tourism as a system

4 | 10/04 | Chapter 3: Sustainability




5 | 10/11 | Chapter 4: Policy

6 | 10/18 | Chapter 5: Regional planning concepts

7 | 10/25 | Chapter 6: Regional planning cases

8 | 11/01 | Project proposal presentations

9 | 11/08 | Field trip

10 | 11/15 | AP &£ KA

11 | 11/22 | Chapter 7: Destination planning concepts

12 | 11/29 | Chapter 8: Destination planning cases

13 | 12/06 | Chapter 9: Site planning concepts

14 | 12/13 | Chapter 10: Site planning cases

15 | 12/20 | Project presentations

16 | 12/27 | Project presentations

17 | 01/03 | Conclusion and feedback
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Gunn, C, A, and T, Var, 2002, Tourism Planning: Basics, Concepts, Cases.
S RN New York: Routledge.
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