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This subject is designed to discuss the main concepts of financial
management in the tourism sector, such as financial statement analysis, time
value of money, interest rate, risk, return and investment decision making,
Students are expected to have abilities to manage finance of tourism firms,
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1 | 09/13 | Course introduction
2 | 09/20 | Financial statement, taxes and cash flow
3 | 0927 | Working with financial statements
4 | 10/04 | Introduction to wvaluation
5 | 10/11 | Discounted cash flow wvaluation




6 | 10/18 | Interest rates and bond valuation
7 | 10/25 | Euqity markets and stock valuation
8 | 11/01 | Net present value and other investment criteria
9 | 11/08 | Making capital investment decisions
10 | 11/15 | A+ KA
11 | 11/22 | Capital market history
12 | 11/29 | Risk and return
13 | 12/06 | Cost of captial
14 | 12/13 | Leverage and capital structure
15 | 12/20 | Dividends and dividend policy
16 | 12/27 | Raising capital
17 | 01/03 | Short term financial management
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