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Cultural tourism has been a focal area for UNESCO, It concerns the lifestyle
of the people in those geographical areas, the history of those peoples, their
art, architecture, religion(s), and other elements that helped shape their way
of life,
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1 |88 XAk 2 MBEHAZ &% | To understand the values and| (2 | ACE
core elements of cultural
tourism
2 | & B 5 ALk B8 E A & #1 % | To collect and analyze the P4 ABCD
R ATy % positive and negative impacts
of cultural tourism to sites
and local communities
3| RZEEF IR P, XILER| To evaluate ideas of A5 CDEF
BT &, 3 &8 AT #& X\ | participating in culturl
#®E., FHERILIbE ¥ A &F T HE| resoruce perservation,
management, or even social
entrepreneurship.
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1 | 09/13 | Course introduction; Knowing your Instructor;
Setting up personal learning goals; Exercise
2 | 09/20 | Concepts and definition; Key issue: A thematic
approach
3 | 09/27 | Core concepts; Assignment 1




4 | 10/04 | Negative and positive impact of cultural tourism
5 | 10/11 | Tangible heritage
6 | 10/18 | Intangible heritage and management CBD COP10
7 | 10/25 | Exercise: Authenticity test CBD COP10
8 | 11/01 | Cultural tourism product
9 | 11/08 | Authenticity revisited—cultural space; Exercise:
Hierarchy of attractions
10 | 11/15 | AP FRXA
11 | 11/22 | Market and typology
12 | 11729 | Testing the Model: Case study in and around
Yi-Lan
13 | 12/06 | Marketing as a management tool
14 | 12/13 | Exercise: Marketing plan
15 | 12/20 | Cultural Events and Festivalization
16 | 12/27 | Case analysis: Kinmen and the USA
17 | 01/03 | Case analysis: Orchid and the Orchid Island
18 | 01/10 | AR F KB
. The course will be delivery in English,
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