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The aims of this course are for the students to understand, appreciate and
experience the essence of rural tourism. Project will be developed to further

prepare students' knowledge and skill in designing and delivering rural
travels,
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1 | 09/13 | Rural tourism: What makes it work?

2 | 0920 | Ingredients: Animal Attractions, Welfare and the
Rural Experience Economy

3 | 09/27 | Ingredients: Hospitality

4 | 10/04 | Literal tourism in the UK




5| 10/11 | Farm tourism in New Zealand
6 | 10/18 | Wine tourism in California CBD COP10
7 | 10/25 | Rural tourism in Japan CBD COP10
8 | 11/01 | Ranch tourism in Taiwan—-Field trip
9 | 11/08 | Discovering Local Treasures: Organic farming tours
in and around Yi-Lan
10 | 11/15 | AP FRXA
11 | 11/22 | Historic towns: From Europe to New England
12 | 11/29 | Tools: From Photos, Films, to Experiences
13 | 12/06 | Tools: Networking and Partnership Building
14 | 12/13 | Tools: Handicraft
15 | 12/20 | Tools: Education
16 | 12/27 | Legislative frameworks for rural tourism
17 | 01/03 | Projects
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