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This course introduces concepts and perspectives in tourism. It briefly
describes & explains the different kinds of travel models. Mass tourism,
tourism marketing promotions, tourism service providers, transportation,
holiday destinations & resorts etc. will be examined. The course will also
explore the possible issues that the tourism industry may encounter in the
future, such as impacts on local culture, social community, environmental
changes, sustainable tourism and so on, This course will discuss many
practical cases in both upstream and downstream dimensions of the tourism
industry,
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i3 ® PARA | F2 A4

IREE ISR R LE-27 1 Understanding the basic A6 ABCDEF
concepts of tourism

2| RkEZRME Expressing opinion by C6 ABCDEF
participating in class discuss

3 | B B PR A e Good team work C6 | ABCDE

4| 3R At 4 Applying theories to practice P6 ABCDEF

5 | AR R B RE A A Problem-solving ability A6 | ABCDEF
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W= opoEp n % (Subject/Topics) B
1 | 09/13 | Introducing the World's Largest Industry, Tourism
(Chl)
2 | 0920 | Marketing to the Traveling Public (Ch2)
3 | 09/27 | Delivering Quality Tourism Services (Ch3)
4 | 10/04 | Bringing Travelers and Tourism Service Suppliers
Together (Ch4)
5 | 10/11 | Transportation (ChB)
6 | 10/18 | Accommodations (Ch7)
7 | 10/25 | Food and Beverage(Ch8)
8 | 11/01 | Attractions and Entertainment (Ch9)
9 | 11/08 | Destinations (Ch10)
10 | 1115 | AP F KA
11 | 11/22 | Capturing Technology’s Competitive Advantages
(Chb)
12 | 11/29 | Economic and Political Impacts of Tourism (Chll)
13 | 12/06 | Environmental and Social/Cultural Impacts of
Tourism (Ch 12)
14 | 12/13 | Sustaining Tourism’s Benefits (Ch 13)
15 | 1220 | The Future of Tourism (Ch 14)
16 | 12/27 | Group Presentation
17 | 01/03 | Group Presentation
18 | 01/10 | AR FH KA
case study for final assignment evaluation
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Cook, Yale & Margua (2010) Tourism: the Business of Travel, Princeton
$eipaea | Hill 4th edition (¥ & % B R 32)
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