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This subject is designed to introduce basic concepts of business managemnt,
such as business responsibilities, entrepreneurship, ownership type,
operations management, human resource management, marketing management,
leadership and finance management, Students are expected to have abilities
to manage or create businesses,
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| |BRBRSBERSR Understand the contemporary c6 | CDE
business world
BB ERETERE Understand management of C6 | ABDE
businesses
3 | AR A AT B ¥ Understand how to create c6 | ABCDE
new businesses
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bl business problems
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1 | 09/13 | Course introduction/Business Environment
2 | 09/20 | Business Environment




3 | 09/27 | Business Ethics and Social Responsibilities

4 | 10/04 | Entrepreneurship, New Ventures, and Business
Ownership

5 | 10/11 | Global Context of Business

6 | 10/18 | Business Management

7 | 10/25 | Organizing the Business

8 | 11/01 | Operations Management and Quality

9 | 11/08 | Employee Behaivor and Motivation

10 | 1115 | B F KA

11 | 11/22 | Leadership and Decision Making

12 | 11/29 | Human Resource Management

13 | 12/06 | Principles of Marketing

14 | 12/13 | Managing Information

15 | 12/20 | Finanical Issues

16 | 12/27 | Group Presentation

17 | 01/03 | Group Presentation

18 | 01/10 | AR F KA
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Ebert, R.J. & Griffin, RW. (2009). Business Essentials, London: Pearson
Education Ltd. (Tth edition, 3 %&AX3Z)
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