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The purpose of this course is to introduce theory and practice of marketing
and public relationship management in the field of transportation. In the
first half-semester, marketing management and public relations are examined,
In the second half-semester marketing management and public relations

problems are discussed and their linkages with current issues are also
explored,
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1| B A fE 5 o P E s 4T 45 2 £ B 12| Students may understand 2 | AB
Z A various transportation
marketing or public relations
problems,
2| BARES T MBITIHE N {4 2| Students may understand key 2 AC
A AWEA concepts of marketing
management and public
relations,
3| Z AR T AFEMITH AN M &| Students may understand 3 EG
22t RAIEAME © EMN, ®& | transportation marketing
W, ZAME % RERRIEM S| management and public
PRl relations development in US,
Europe and Asia—pacific
region,
4| ZAERHTBITIHBE N LS| Students may understand C4 ABCDE
R E A /a\z}ﬁi IR #4838 | transportation marketing
issues supported by these
theories,
5|5 A REHE i dn 1T S0 HL A L B 1% J&| Students may conduct Cs ABCDEFG
JA £ 2 K5t transportation marketing and
public relations case studies
surveys,
6| FAEMS T BATEMRZ L % | Students may explore 6 ABCDE
advanced research methods.
7| 3HHE R A E AT % 32 81\ 3 B 1% | Enhancing students’ ability to 2 ABCDEEG
R EXTHREN read technical English
especially in the field of
transportation marketing and
public relations,
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