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110913 | BEHAN

2 | 09/20 | Leadership, strategy, and competitive advantage

3 | 09/27 | Opportunities and threats— analyzing the external
environment

4 | 10/04 | Competencies and profitability analyzing internal
resources + {AE1




5 | 10/11 | Strategy functional level + {BZ2

6 | 10/18 | Strategy business level + {B%3

7 | 10/25 | Industry environment and business— level strategy
+ B %4

8 | 11/01 | Technology + {B%5

9 | 11/08 | Global strategy + {1B%6

10 | 11/15 | AP FRXA

11 | 11/22 | Strategy at the corporate level + A7

12 | 11/29 | Corporate diversification strategy + fH%£8

13 | 12/06 | Performance and governance + {E%9

14 | 12/13 | Corporate strategy across countries and industries +
1B %10

15 | 1220 | BESHEER + BEEFH (—)

16 | 1227 | BESIEELER + BEEFw (=)

17 | 01/03 | EESHERA + BEFH (=)

18 | 01/10 | AR F KB
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Hill & Jones (2010) “Theory of Strategic Management”, 9th EditionA
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