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This is an introductory exploratory course designed for both business and
non-business majors., From this course, students learn key concepts and
disciplines of business and its environments, management and organization,
people and production, marketing, finance, risk management, and multinational
business,
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1| THMERY, HHE, A¥F Understand the basic 2 ABCF
LA AR A RS, concepts of business
environment, ethics, social
responsibility and
organizational framework,
2. Understand the basic
concepts and applications of
five management functions
(production and operation,
human resource, marketing,
information, and finance).
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R IR, five management functions
(production and operation,
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information, and finance),
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1 | 09/13 | The U.S Business Environment
2 | 09/20 | Business Ethics and Social Responsibility




3 | 09/27 | Entrepreneurship, New Ventures, and Business
Ownership

4 | 10/04 | The Global Context of Business

5 | 10/11 | Business Managment

6 | 10/18 | Organizing the Business

7 | 10/25 | Operations Management and Quality

8 | 11/01 | Employee Behavior and Motivation

9 | 11/08 | Leadership and Decision—Making

10 | 11/15 | BT FHKA

11 | 11/22 | Human Resources Management and Labor Relations

12 | 11/29 | Marketing Processes and Consumer Behavior

13 | 12/06 | Pricing, Distrubuting and Promoting Products

14 | 12/13 | Information Technology for Business

15 | 12/20 | The Role of Accountants and Accounting Information

16 | 12/27 | Money and Banking

17 | 01/03 | Managing Finances

18 [ 01/10 | AKRF HKA
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