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This course introduces market phenomena which can not be analyzed
through direct of supply curve and demand curve, The course treats these

phenomena through micro—-perspectives,
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1 Review of Competitive C4 CDE
Market

2 Markets with Asymmetric C3 CDE
Information

3 Externality and Public Goods C3 CDE

4 Market Power and Strategy C3 CDE
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1 | 09/13 | Introduction: What are market failures what is

economics of market failures; market failures and
competitive market, 1. Review and Applications of
Tools for Competitive Market Analysis (Chapter 9)

2 | 0920 | 2. Interventions to Competitive Markets ( Chapter
9)

3 | 0927 | 3. Markets with Asymmetric Information (Chapter
17)




4 | 10/04 %Y)Markets with Asymmetric Information (Chapter

5| 10/11 ?,ﬂMarkets with Asymmetric Information (Chapter

6 | 10/18 | 4. Externality and Public Goods (Chapter 18)

7 | 1025 | 4. Externality and Public Goods (Chapter 18)

8 | 11/01 | 5. Market Power (Chapter 10)

9 | 11/08 | 6. Pricing with Market Power (Chapter 11)

10 | 11/15 | A+ FHKA

11 | 11/22 | 8. Pricing with Market Power (Chapter 11)

12 | 11/29 | 6. Pricing with Market Power (Chapter 11)

13 | 12/06 | 7. Oligopoly and Strategy (Chapter 12)

14 | 12/13 | 7. Oligopoly and Strategy (Chapter 12)

15 | 12/20 %)Game Theory and Competitive Strategy (Chapter

16 | 12/27 %)Game Theory and Competitive Strategy (Chapter

17 | 01/03 %)Game Theory and Competitive Strategy (Chapter
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