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1. Tourism Overview
2. Hotels development in Taiwan
3. The impacts of international activities
4. Brand recognition and marketing strategies
5. Real operation experience sharing
6. Vision and goal of Taiwan leisure and tourism industry
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Expanding the global vision
of young generation through
the real international
activities leaded by our
hospitality industry. Giving
the new definition of hotel
services and hospitality
functions that, the role of the
international hotels in
nowaday is played to not
only satisfiy all the needs of
customers, but also represent
the image of Taiwan in
worldwide,
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1 | 09/13 | Tourism Overview
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Hotels Development in Taiwan




3 | 09/27 | Golf in Taiwan — A Game of Love and Friendship

4 | 10/04 | Hotel Marketing — Advertising

5| 10/11 | Promotion

6 | 10/18 | Entertainment — Activities

7 | 10/25 | Sales

8 | 11/01 | Direct Mailing

9 | 11/08 | Public, Media, and Government Relation

10 | 11/15 | A+ FHKA

11 | 11/22 | Travel Related Introduction

12 | 11/29 | Group Presentation

13 | 12/06 | Group Presentation

14 | 12/13 | Group Presentation

15 | 12/20 | Group Presentation

16 | 12/27 | Group Presentation

17 | 01/03 | Hotel Orientation
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