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International business activities involve the export of goods, services, culture

and ideas. International business managers analyze international trends and

respond to the various impacts of cultural forces in international business

dealings. This class takes students through a journey of exploring a set of

carefully selected topics in international business and management, The class

is delivered in the formats of lectures, general questions and answers, and
analyses of selected cases and current events.
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1 | 09/13 | Introduction (Syllabus)

2 1 09/20 | Ch 1 Globalization

3 | 09/27 | Ch 2 National Differences in Political Economy

4 | 10/04 | Ch 3 Differences in Culture Ch 4 Ethics in
International Business

5 1 10/11 | Ch 5 Cross—border Trade and Investment

6 | 10/18 | Ch 6 The Political Economy of International Trade

7 | 10/25 | Ch 7 Foreign Direct Investment

8 | 11/01 | Ch 8 Regional Economic Integration

9 | 11/08 | Ch 9 The Foreign Exchange Market

10 | 11/15 | 3+ F KB

11 | 11/22 | Ch 10 The International Monetary

12 | 1129 | Ch 11 The Strategy of International Business

13 | 12/06 | Ch 12 Enter Foreign Markets

14 | 12/13 | Ch 13 Exporting, Importing, and Countertrade

15 | 12/20 | Ch 14 Global Production, Outsourcing, and Logistic

16 | 12/27 | Ch 15 Global Marketing and R&D

17 | 01/03 | Ch 16 Global Human Resource Management

18 | 01/10 | #AK# KB
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Hill, C. W, L. (2008). Global business today, 5th Edition. New York, NY:
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